


Boat shows are an exciting social opportunity,
and they all share one key element: lots of boats, accessories,
and information all in one place filled with people like you who love
being on the water. They combine the elements of a convention, a reunion,
and a treasure hunt all in one. 

In this guide, you’ll learn how to leverage the internet to promote a boat show, whether your business 
or hosting the event, or you’re a vendor who is attending. 

Create General About Info  
One of the first things you need to get together is a standard body of text with the general event info 
such as date, time, location and pricing. It’s important to get this information confirmed as soon as 
possible so you can get the date in your audience’s head and on their calendar. This may depend on 
who is hosting the boat show, of course.

Boat manufacturers often offer special boat show incentives, such as lower pricing, package deals 
and special financing, at the boat show – include some of this info in your event summary!

Some other things to include may be:

• Boat brands and models you’ll be bringing
• New boat models that will debut
• Special promotions
• Accessories
• Branded merchandise/giveaways
• Add to calendar button

It’s also important to include company info and contact information so that if someone has questions 
about the event, they can get those questions answered easily.

Create Social Media Graphics 
Create a few graphics to promote the boat show. You can share them on your social media accounts, 
on your website, in your newsletter, etc. Make sure to post information about the boat show every so 
often, starting a few months in advance if possible.

Whether you’re organizing the boat show or just being a vendor, you need a collection of visual 
content that captures people’s attention and motivates them to buy tickets in order to effectively 
promote it.



Here are some easy/free tools that marine industry 
businesses can use to create graphics:

• Canva
• Crello
• Befunky
• Venngage

When sharing these graphics on social platforms, spread them out over the span of a few weeks/
months. Another great tip is to come up with a creative hashtag just for the event, use it in your 
posts, and encourage your audience to use it as well.

Here are some social media post ideas:

• Registration opens

• Early-bird registration is ending soon

• Countdown: “Just X days until the event!”

• Reminder of time and location

• Thank your sponsors (mention sponsors)

• “See you at the event!” (mention registrants)

• Thanks for sharing, posting and re-tweeting (mention anyone who shared)

• Link to the pre-event blog post

• “Thanks for registering! See you there!” (mention registrants, especially social
   media influencers)

Add the Event to Your Website
Adding a boat show to your website is practically a cost-free digital advertisement for the event. It’s 
relatively easy to create a page, and you want to make sure attendees are prepared with the
event details. 

After you create a landing page for the event, include the link in your other marketing efforts for the 
boat show, like your social media posts.



Create and Facebook Event 
for the Boat Show
Facebook events are the perfect way to get users’ attention and keep it. With Facebook’s calendar 
connection, most people have their Facebook events connected to their smartphones. This means 
you can keep your audience in the know without doing much legwork.

To create a Facebook event, go to the Manage Page of your business profile. Underneath the Create 
Post section, there are also other create options. Select Event.

• Facebook will ask you if your event is Online or In Person. You’ll select In Person for a
   boat show.



• Next, you will be directed to the Event Details 
   page. Fill in the event name, date, and description. This 
   is where that general about summary we discussed in the first 
   section comes in handy! You will also need to select an event category from 
   the dropdown menu. Networking or Causes is the most suitable option for a boat 
   show. Make sure the event is public so that anyone with a Facebook account can invite 
   people to the boat show themselves! Then select Next. 

• Now you will add in the event Location. Simply type in the address of where your boat show  
   will take place.

• Finally, add a cover photo for your event, then add a link to purchase tickets. Click Create Event. 



The ability to send invites is extremely useful because 
you can reach people who may not have otherwise known about 
the boat show. 

From here, you’ll be taken to your event page where you can share posts leading up to the boat 
show, invite guests, and edit event details. The ability to send invites is extremely useful because you 
can reach people who may not have otherwise known about the event. 

Facebook shows RSVP notifications, so an event invitation notifies a Facebook user that they’ve been 
invited to your event. This prompts them to either reply that they’re interested or attending, and the 
event will continue to show up in their newsfeed, and they’re receive reminders about the event as 
well. Now, you’ve extended your reach!

Boost the Event on Facebook
After you create a Facebook event for the boat show, you can boost it to help increase awareness, 
encourage RSVPs, and drive ticket sales. Boosting an event turns it into an ad that appears in 
people’s newsfeeds. 

To boost an event:

• Go to your Facebook page and click Promote.

• Select Boost an Event.
• Choose the event you want to promote and click Boost Event.
• Choose your objective in the Goal section. Since boat shows are typically in-person events, 
   your goal should most likely be to Sell Tickets, and the Get Tickets call-to-action button will 
   appear on your ad. Add in the link to the event page on your website that directs people to 
   buy tickets. 

• Add a description and photo or video.

• Choose your audience, duration, and budget.

• When you’re done setting up the ad, click Boost Event Now, and your ad will begin running 
   on people’s newsfeeds.

Make sure your event photo does not contain too much text. Facebook only allows a certain about of 
the ad visual to contain text, so keep it very minimal, and never use an event flyer as your ad visual. 



Add the Event to Google
My Business
Similar to Facebook, Google My Business allows you to create event posts. This is a great 
opportunity to expand your reach because everyone searching for your business or businesses like 
yours will likely see the even info in search results. 

To set up an event on Google My Business:

• Log into Google My Business and click Manage Now.
• From the menu on the left select Posts and then click Add Event.



• You can also include a call-to-action button that links directly to your website page for the 
   boat show so users can get more information or purchase tickets. 

When you are done, click publish and your event will appear along with your business in
search results.

• Google will prompt you to add information
   including an event photo, event title, date and time, and
   a description. 



Add a Blog Post About the Boat 
Show to Your Website
In a social media world, blogs are always still there. By creating a blog post for the boat 
show, you’re also taking advantage of search engine optimization (SEO) benefits. There is a bit of 
uncertainty on the indexing of Facebook updated, but we do know that Google indexes blogs. You 
have the ability to write content related to the boat show that will increase the chances of your 
business being searched for on Google.

Blogs are another tool that can influence the decision making process of your audience. If you’re 
using social media to sell more boat show tickets or increase attendance, a blog is a wonderful way 
to give more information about the event and ultimately convince readers to attend. 

Event specific blog posts can include:

• Speakers/vendors
• Releasing news around the boat show
• Behind the scenes
• Previous boat show event material (i.e. videos, presentations, pictures)
• Announcements

If you use the blog method to promote a boat show, make sure you include a catchy headline, an 
initial paragraph stating general information about the event, and a call to action. If your objective is 
to sell more tickets, make sure to have links throughout your blog and at the end to your registration/
ticket sales page.

Share the Event Information to Your Email List
Last, but certainly not least, use your email list as a means to advertise the boat show. Since they’re 
on your email list, you already have somewhat of a relationship with them. Sending your email list a 
personal invitation to the boat show is a great customer relationship and reputation management tactic.

Let them know that you value them as a customer, and you’d love to chat with them at the boat show. 

If your business sends out an e-newsletter, include the event graphics and information somewhere 
in there as well, but make sure you plan ahead so that they’re hearing about the boat show early 
enough to plan it into their calendar.

Consider sending an email on the weekend. Since few companies do it, open and clickthrough rates 
may be higher. And when attendees see it on a weekend, they may feel less stressed for time and 
more willing to commit a few hours to your event. They may be in a social mood and even invite
a friend.



During the Event
While spreading awareness about a boat show before the event is the most 
important step, don’t go ghost during the event. At this point, you’ve done a lot of 
talking about the event, now it’s time to show how fun and exciting it is. This could mean posting 
stories, going live, sharing posts on your feed throughout the day, or engaging with other people’s 
posts who are at the event.

There may be guests who wanted to attend but couldn’t make it. By posting on your business page 
throughout the event, you can give them a sense that they’re still a part of the experience, and 
hopefully they’ll want to make it a priority to come to the next one.

We hope these ideas help you take your boat show marketing to the next level. If this seemed 
overwhelming, don’t worry. You don’t need to do them all. But the more you do, the more people 
you’ll reach. So, get marketing! 



LET US HELP YOUR MARINE BUSINESS
MASTER MARKETING YOUR BOAT SHOW

Now that we’ve given you a rundown of how to effectively 
promote a boat show, it’s time to get started. Whether you are 
a vendor at the boat show or a marine business hosting the 
event, it’s vital that users can find your boat show easily and all 
the event information is accurate and available.

Marketing online can be an intimidating endeavor at first, which 
is why we’re here to help. Set up a call with us today and we 
can get you started with a FREE digital consultation. Head to
https://boatmarketingpros.com/schedule-call/, and let’s start 
marketing your boat show.


