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Getting Back to Basics: Facebook 
Marketing 101

It’s not uncommon for small 
business owners to dive into 
Facebook marketing without really 
knowing what they’re doing at first.  
I mean come on, at some point you 

just have to dive in, right?  You may even have some 
decent results but I’m willing to bet they’re not as good 
as they could be.  So… let’s get back to basics. What do 
you need to know to earn a big return on your Facebook 
investment? Let me break it down for you.
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7 Content Marketing Tactics Every 
Small Business Should Steal

Bill Gates proclaimed “Content is 
king” back in 1996 and his words 
have proven to be remarkably 
prescient. Web users expect top-
notch content from the companies 

they follow. Easier said than done, right? Well… maybe. 
There are lots of great tactics you can use to create 
the kind of content that your followers want. Here are
7 content marketing tactics that you should steal.
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Holiday Promotional Ideas to 
Consider During a Pandemic

The 2021 holiday shopping season 
promises to be unlike any other. 
Thanks to the COVID-19 pandemic, 
unemployment rates are high, and 
consumers may be reluctant to 

do their shopping in person. But don’t worry! Not all 
the news is bad. In fact, most experts are predicting a 
robust holiday shopping season that might not look like 
previous seasons. Here are some promotional ideas to 
help you bolster your holiday sales.
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What Will Digital Marketing Look 
Like in 2022?

For small business owners, that last 
question looms large. With COVID 
cases spiking across the country 
and the probability that we’ll be back 

to only essential businesses opening their doors to the 
public, it’s crucial to take a long view of the marketing 
landscape. Because there are so many unanswered 
questions, the marketing trends for 2022 have a slightly 
different focus than might be the case in a typical year. 
Here’s what’s on the horizon.
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Welcome To 
The Boat Marketing Insider

Thanks for checking out the 
September 2021 issue of The Boat 
Marketing Insider magazine, your 
online marketing resource guide for 
marine businesses. Each month, we’ll 
be covering topics that resonate with 
marine businesses just like yours. 

Our goal is simple. We want to enable  
you to do big things online, and 
it all starts by breaking down the 
complex-ities of marketing your 
business online. 
 
It doesn’t matter if you’re just starting 
out, or an established business owner 
in your local community, you can 
always benefit from increasing your 
brand’s visibility online.
 
To your Success,

Harry Casimir
CEO, Boat Marketing Pros

THE BOAT MARKETING INSIDER 
IS  BROUGHT TO YOU BY

Boat Marketing Pros is a digital agency 
offering websites and digital marketing to the 
marine industry. We help clients all over the 
US connect with more customers online.  

If you want to build your business, you need 
to market, it’s that simple. But you can lose 
thousands of dollars if you don’t know what 
you are doing. So, we urge you to take action 
with some of the strategies we recommend.

To schedule a free strategy session, visit our 
website at www.boatmarketingpro.com. 

Cheers!





















#6: Voice Optimization  

Voice optimization is one area where a lot of small businesses are falling behind. Despite the 
fact that half of all searches are now voice searches, only a few local businesses are fully on 
board with the idea of embracing voice technology.

Let’s look at a big company for an example of what’s possible with voice search. Nestle has 
partnered with Amazon to create a tool that allows users to ask Alexa for recipes using Nestle 
products. Alexa will then walk users through the recipe step by step by linking to Nestle’s 
website.





he 2021 holiday shopping season promises to be unlike any other. Thanks 
to the COVID-19 pandemic, unemployment rates are high, and consumers 

may be reluctant to do their shopping in person.

But don’t worry! Not all the news is bad. In fact, most experts are predicting a 
robust holiday shopping season that might not look like previous seasons. 

Here are some promotional ideas to help you bolster your holiday sales.
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Give Back to a Local Cause

Another thing that is likely to 
drive holiday giving this year 
is charity. People who are 
unemployed or underemployed 
may be struggling to feed 
their families and meet other 
basic needs. You can give 
back to your community and 
incentivize shoppers to buy 

from you at the same time.

There are countless ways to 
do it. One option is to create 
a promotion letting your 
followers know that you’ll 
be donating a percentage of 
your holiday proceeds to one 
or more local charities. Good 

options are local food banks 
or community healthcare 
organizations. With the winter 
months approaching, you 
could also independently 
buy warm clothing and other 
staples for people who do not 
have homes.

Create a Pop-Up Shop

Shopping indoors may be 
risky for some of your usual 
customers and it’s your job to 
find ways to make them feel 
safe when buying from you in 
person. Instead of asking people 
to come to your store, why 
not consider talking to a local 

supermarket about opening a 
pop-up store outside?

Pop-up stores offer convenient 
shopping where people can 
be both outdoors, where the 
risk of COVID-19 transmission 
is lower than it is inside, and 

masked. You might not be able 
to recreate the full experience 
of shopping in your store, but 
you can bring the holidays to 
your customers in a way that 
doesn’t jeopardize their health.

Make Safety a Priority 

Some consumers may still prefer 
to shop in person. If you can’t 
create a pop-up shop, you may 
want to consider some content 
marketing that highlights 
what you’re doing to make in-
store shopping safe for your 
customers.

You could create a short time-
lapse video showing how you’ve 
expanded your regular cleanings 
to protect both employees and 
shoppers and then, share it on 
social media. Customers want 
to feel safe and you can make 
them feel that way.













NON-LINEAR BUYING JOURNEYS  NON-LINEAR BUYING JOURNEYS  

The rise of digital has undoubtedly shaken up 
traditional marketing. When you consider the 
many ways that a potential customer can learn 
about a company or product, it’s hardly surprising 
that you can’t count on a linear buying journey 
to be the result.

How to respond? The trend is toward an omni-
channel marketing strategy that includes:

> Website content
> Social media
> Advertising

> Mobile apps
> Chatbots

Your goal should be to provide any customer or 
potential customer with a seamless experience 
across channels. Customers should get the 
same tone and information on Facebook that 
they do from a chatbot on your website, your 
mobile app, or your landing page.

Overall, agility is going to be the name of the 
game in digital marketing in 2021. We can’t know 
yet what the new year will hold, but businesses 
that remain flexible and adaptable have the best 
chance of continued growth and success.




