












BE HUMBLE11.11.
Maintain a sense of humility and always strive for improvement. Learn fromother owners, 
managers, books, and seminars, and never allow complacency toset in. Today’s innovative 
disruptors can easily become tomorrow’s outdatedmarket leaders if they stop seeking new 
ways to grow and evolve.

In the competitive world of business, the smallest changes can make the biggest impact. 
Implementing these 11 ridiculously simple tips will not only help you outperform your competition 
but also lay the foundation for long-term success. Embrace continuous improvement, engage with 
your customers, and always be ready to adapt to an ever-changing landscape.













- Webinars or workshops:- Webinars or workshops: Host a free webinar or workshop and require participants to provide their 
email address to register.

- Checklists or templates:- Checklists or templates: Provide a downloadable checklist or template that helps solve a common 
problem or simplify a task related to your industry.

- Free samples or demos:- Free samples or demos: O�er a free sample or demo of your product or service to encourage 
potential customers to try it out.

- Interactive tools or calculators:- Interactive tools or calculators: Create an interactive tool like a ROI calculator, website grader, 
social media audit tool, in exchange for their contact info.

- Newsletter subscription:- Newsletter subscription: O�er a regular newsletter that provides valuable information, industry 
insights, and exclusive updates to your subscribers.

- Free shipping or delivery:- Free shipping or delivery: O�er free shipping or delivery for a limited time to encourage potential 
customers to make a purchase.

The key to a successful lead magnet is to make it valuable and relevant to your target audience. It 
should address a specific pain point or problem that they may have and provide a clear benefit for 
signing up to your email list or providing their contact information. By o�ering something of value, you 
can not only attract potential customers but also build trust and credibility with them, which can lead 
to long-term business relationships.

Promote your email list on di�erent platforms like your website, social media accounts, and even in 
your physical store to reach a wider audience. To keep your email list relevant and e�ective, regularly 
remove inactive subscribers and clean up your data. By doing so, you can improve your engagement 
rates and connect better with your audience.

CHOOSING THE RIGHT EMAIL 
MARKETING PLATFORM

The next step to using email marketing like a pro is choosing 
the right email marketing platform. There are many di�erent 
platforms to choose from, each with its own features and 
pricing structure. Some popular options for local businesses 
include Mailchimp, Constant Contact, and Campaign Monitor.

When choosing an email marketing platform, it’s important to 
look for features such as email templates, automation workflows, 
segmentation tools, and analytics. Pricing considerations 
include monthly fees, email send limits, and additional 
features such as A/B testing and integrations with other  
marketing tools.





Measuring email marketing ROI is a must to 
understanding the impact of your campaigns 
and determining whether they are achieving 
your business goals. After all, you want to know 
if your email marketing e�orts are paying o� or 
not.  It can also help you make informed decisions 
about future investments and optimize your 
email marketing strategy for maximum impact.

To measure email marketing ROI, it’s important 
to track key metrics that indicate the impact of 
your campaigns. These metrics include:

- Open rates: This metric measures the 
percentage of subscribers who open your email. 
A high open rate can indicate a compelling 
subject line and preview text that entice 
subscribers to read your message.

- Click-through rates: This metric measures 
the percentage of subscribers who click on 
a link in your email. A high click-through rate 
can indicate engaging content and a clear 
call-to-action that encourages subscribers to  
take action.

- Conversion rates: This metric measures the 
percentage of subscribers who take a desired 
action, such as making a purchase or filling out 
a form. A high conversion rate indicates that 
your email campaign is e�ective in driving the 
desired action.

- Revenue generated: This metric measures 
the amount of revenue generated by your 
email campaigns. By tracking revenue, you can 
determine the return on investment of your 
email marketing e�orts and make informed 
decisions about future investments.

To track these metrics, you can use an email 
marketing software that provides analytics and 
reporting features, such as Mailchimp, Constant 
Contact, or Campaign Monitor. These tools can 
provide insights into your email campaigns’ 
performance, allowing you to make data-driven 
decisions about your email marketing strategy.

MEASURING YOUR ROI







WHAT IS

UGC
AND WHY DOES YOUR  

What if I told you that one of the most e�ective marketing tools available to businesses today 
doesn’t require a big budget, fancy equipment, or professional expertise? User-generated content 
(UGC) has become a game-changer in the world of marketing, as it allows businesses to tap into 
the power of their customers’ voices and experiences to create more authentic and engaging 
campaigns. In this article, we’ll explore how UGC has transformed the way businesses approach 
marketing, why it’s crucial for businesses of all sizes to leverage it, and how local business owners 
can use UGC to drive more tra�c and sales.

BUSINESS NEED IT?














